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color

You pored over the latest House
Beautiful, Martha Stewart and
Cottage Living. You watched every
episode of "Get Color” with designer
Jane Lockhart and "Color Splash”
with David Bromstad on Home &
Garden Television.

ou collected so many paint
chips that your desk drawer
won't close and finally you
make a decision. You choose
“Orion Olive” for your family room,
“Straw Hat” for your kitchen and
“Cranberry Zing” for your dining room
— just like everyone else.

Its not your fault that you're follow-
ing the current color trends. Mass mar-
keting has a very powerful influence on
consumer purchases, and most people
get caught in that wide net.

“The average American buys whatev-
er is in stock,” said Billie Carriker of
Wellston Decorating Center in Warner
Robins. “Colors become popular prima-
rily because artwork, bedding and ready-
made curtains are available in them.”

Who decides what colors will be
available? The Color Marketing Group
and the Color Association of the United
States are two of the most cited research
groups. Although they both claim to pre-
dict color trends and not to set them, it
seems likely that their predictions are
influential. Its like the proverbial ques-
tion, “Which came first, the chicken or
the egg?”

“There are colorists who work for big

me

Your home's palette reflects national trends

companies such as paint, carpet and fab-
ric, and they set the trend like fashion
designers do for clothes,” said Judy
Murphey, a Macon interior designer. “Its
to their advantage that things go out of
style and aren’t popular anymore, so they
can sell new things.”

If you have a color preference that
doesn’t happen to be “in,” you might find
that shopping is difficult. For example,
blues have been passé for several years.
While you might find plenty of blue
paint hues, you might not be able to find
any furnishings to coordinate with them.

“There have been almost no fabric
books with blue in them,” Murphey said.
“And fabrics that are available to design-
ers determine which direction you can
go when decorating.”

Some color combinations are so
trendy that nearly every household uses

them, and those colors become a symbol
of that era. No one can forget the avoca-
do green/harvest gold team of the 1970s
or the gray/mauve combo of the '80s.
Will the current fashionable duo, choco-
late brown and turquoise, stand the test
of time?

“Its a really pretty color combina-
tion,” said Murphey. “But my feeling is
that in five years, people will look at it
and say, “You did that in 2007.”

What are the next color sensations?
According to the Color Marketing
Group, the new t(rends will be
chameleon colors and cool grays. The
chameleon colors will be on products
with special finishes that allow the colors
to change as light changes. It will be seen
in fabrics and also some flooring and fur-
niture. Grays will be replacing browns as
the neutral color and there will be a



The trends local designers are seeing

Judy Murphey — Interiors by Judy Murphey and Debbie Smith, Macon
Kitchens: White is back and not all cabinets are the same color.

Billie Carriker — Wallston Decorating Center, Warner Robins
Wiallpapers are coming back because they're easier to clean than paint and
you can simulate the popular faux finishes much more economically.

Katie Dempster — Breszy Hill Interiors, Wamo-Cam Paint Co., Macon
We're starting to see soft neutrals on the walls with dark trim colors. People
are painting their ceilings either in the same color as walls or an entirely dif-
ferent color. For example the walls might be brown and the ceiling, light
blue.

Amy Vogt — Acme Paint and Decorating Center, Macon
Rusty reds are being used as focal walls and under chair rails and also being
incorporated in coffered ceilings. People are unifying rooms by using the
same trim color throughout the house.

Dawn Farley ASID — John's Color Wheel and Decorating, Macon
Chocolate brown is in instead of black or gray and it's paired with sky blues
and gray-greens, but it's starting to shift to coral tones being paired with
brown. We're easing out of the cool colors and back to the warm. Purples
are out and greens are in.

Clare Hill — Hill House, Macon
Bold and brighter colors were the norm but neutrals are becoming more
accepted. The neutrals are then punched with accent colors. Lots of soft
blues are being used.

An old idea becomes new again.
Hunter Douglas introduces Skyline™
Gliding Window Panels, an evolution

in modern window fashions.
European-inspired design provides
sleek sophistication allowing you
to create a mood with light from
contémporary to traditional,

even in the loftiest of spaces.
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